
For Breakfast or as a
Sandwich for Lunch!

Try a fresh muffin, cinnamon
roll or a hot cup of soup.  
Croissant Sandwiches

and Salads also!

325 N. Turner, Hobbs • 391-0256

EADES
Drilling & Pump Service

• Environmental • Domestic 
• Commercial • Irrigation

1200 E. Bender Blvd., Hobbs, NM 88240 (505) 392-2457

OSHA & H2S Certified
Licensed & Bonded

in New Mexico & Texas

Serving Individual Investors Since 1871

N.L. (Nick) Griffin
INVESTMENT REPRESENTATIVE

935 E. Bender 
Hobbs, NM 88240
Bus. (505) 393-2783 • Res. (505) 393-3700
(800) 441-4922 • www.edwardjones.com

®A QUALITY
CUT AT THE 

LOWEST PRICE
No Appointment Necessary

Monday - Saturday 9 AM to 7 PM

392-4613
2400 North Grimes Hobbs Plaza - Hobbs

926 W. Avenue D • Lovington
396-5161

HOBBS
Muffler Shop

Since 1976

Quality Mufflers For American & Foreign
Cars, Trucks & RVs

301 N. Grimes, Hobbs • 393-9730
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When marketing guru Jon Schallert
visited Hobbs recently, he brought a
powerful message about how any
retail business has to be known for
one thing to be successful.

Whether it’s having the largest dime
candy selection in the world or hav-
ing the most unusual variety of bot-
tled soda pop, a business has to excel
in a certain area to gain notoriety by
word of mouth, and sometimes that
can translate to massive media atten-
tion — even space in the New York
Times or Wall Street Journal.

For some in the audience at
Schallert seminar, the message might
have been a new lesson. But for
Gaylene Teague, owner of Sweet and
Spicey Handcrafted Candles and Gift
Shoppe, Schallert’s message was old
hat.

And because it’s been something
she had been practicing, Teague’s
managed to attract the new and
repeat customers Schallert spoke so

highly of. Teague said a woman from
Houston with family in Hobbs visits
the business once a year, while a cou-
ple from New Hampshire stop by
twice a year after their annual vaca-
tion to Ruidoso and Cloudcroft.

One of Teague’s specialties is right
there in the name of the store. When
she opened Sweet and Spicey in June
2000, she’d already accomplished a
marketing move by inserting
“Handcrafted Candles” into the
name.

Looking in the phone book, seeing
an advertisement, walking by the
store, people can’t help but be remind-
ed of why Teague opened the store.

Now Teague can not only say she
carries handcrafted candles, but also
the largest selection of handcrafted
candles in Lea County. The store’s
inventory has increased from 35 can-
dle fragrances in June 2000 to more
than 400 currently.

Meanwhile, the store’s size has
increased from 338 square feet to 2,366

square feet to accommodate the
demand.

“I have bought her candles since she
opened, and I burn them in my office
while I’m at work,” said Hobbs Public
Library director Cris Adams. “It just
makes the day so much more pleas-
ant.”

Adams, who buys several candles a
month, favors the baking fragrances
such as Banana Nut Bread and
Chestnuts and Brown Sugar. She
couldn’t explain why she likes these
candles, and joked that burning them
has somehow kept her waistline
under control while intriguing other
Hobbsans.

“It’s funny when people come into
my office and say, ‘Are you baking in
here?’” she said.

Where Teague slightly disagrees
with Schallert is in the “one thing”
businesses should specialize in, as
she could name a couple of other
products many repeat customers feel
they have to have.

For example, the store carries a col-
lectible figurine series called The
Trail of Painted Ponies, a New
Mexico-based project that started in
2000. Teague started carrying the
product two years ago when she real-
ized the marketing draw such a prod-
uct might have.

The ponies are popular, she said,
because they are unique to New
Mexico. In 2000, some of the state’s
artists were commissioned to create
life-sized ponies similar to the life-
sized cows the city of Chicago spon-
sored.

“So far, to date, they’ve done 150 life-
sized ponies, and they’re scattered
throughout New Mexico,” Teague
said, adding the same company that
commissioned the project received a
license for the collectibles.

Each pony figurine is numbered and

occasionally some are retired, mak-
ing them more valuable to collectors.

Sweet and Spicey also follows
Schallert’s message of using sight,
sense and sound to maximum advan-
tage. Every little detail, in other
words, can affect whether someone
wants to stay and look around.

“We have very relaxing music on,
and the (candle) fragrance that’s in
here,” Teague said. “You want to
make it a very pleasant atmosphere to
where the customer wants to linger
and they enjoy the experience. Even if
they don’t buy anything, they just
enjoy being here.”

Employees from across the street
drop in and say hi just because they
like the way it smells, she said.

“We always greet the customer,
‘Welcome to Sweet and Spicey; come
on in and make yourself at home.’”

Marketing tip is old
hat for candle store

Far left,
Gaylene
Teague, owner
of Sweet and
Spicey
Handcrafted
Candles and
Gift Shoppe,
prepares a dis-
play of paint-
ed ponies at
the downtown
store. The Trail
of Painted
Ponies fig-
urines are pop-
ular, she said,
because they
are unique to
New Mexico.

Left, Teague
decorates a
candy bou-
quet. Since
opening in
June 2000, the
store has
grown from
338 square
feet to 2,366
square feet
due to increas-
ing demand.

KIMBERLY RYAN
NEWS-SUN

A part of Lea County’s
progress since 1908 . . .

Experience counts!!


